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We applaud Bressler et a [1] for their cross-sectional study
determining the risks and benefits of social media use by
practicing dermatol ogi sts and dermatol ogy residents. This study
found that 93.8% of survey respondents used avariety of social
media sites [1]. Respondents were stratified by employment,
and usage patterns and perspectives were recorded. Here, we
aimto reframethefindings of Bressler et a [1] asan opportunity
to encourage dermatologists to use social media to combat
misinformation, serve as public health advocates, and support
patients wellness.

While this study successfully characterizes opportunities for
dermatol ogiststo interact on social media (eg, patient education,
care opportunities, improved quality of information), the gravity
of these findings was not explored, as dermatologists are a
significant minority of contributorsto social mediainformation.
For example, Wells et a [2] found that board-certified
dermatologists were responsible for only 12% (26/219) of
analyzed Instagram content related to skin of color. Similarly,
an analysis of psoriasis-related content on Twitter found that
only 3% (17/574) of accounts belonged to dermatologists [3].
These findings show that dermatologists' contributions palein
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comparison to nondermatologists, and highlight the need for
dermatologists to expand their presence on social media.

An additional, unique aspect of Bressler et a’s[1] study isthe
measure of dermatologists’ perspectives. The study emphasizes
that dermatologists were more pessimistic than optimistic on
social mediause, citing perceived risks of misinformation, poor
substitution of care, and increased visibility of
non—evidence-based products (P<.001) [1]. The juxtaposition
between dermatologists optimism and pessimism, in
conjunction with a relative paucity of participation by
dermatologists, is concerning. Dermatologists could embrace
the opportunity to directly combat the spread of misinformation
and poor patient care while simultaneously increasing access
to hedlth care, education, and up-to-date public health initiatives.
Instagram, the “most valuable platform” (as determined by a
single survey question), presents opportunities for interaction
with the public via photos, videos, and reels. Presley et al [4],
for example, recorded the metrics for the top TikTok (another
video-based platform) posts and found that educational posts
had the highest mean user engagement, supporting the utilization
of social mediafor the dissemination of medical education.
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Bressler et a [1] aso highlight concern for professional
education, privacy breaches, and the necessity of better
guidelinesfor physiciansto interact on social media. However,
the American Medical Association providesguidelines, outlining
that physician interactions on social media should parallel the
interactions expected of them in person. Maintaining
professionalism, patient confidentiality, and combating
misinformation in a clear and respectful manner are pearls for
physician conduct on social media platforms [5]. Users should
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(ie, tattoos, scars), state their conflicts of interest or affiliations,
and include disclaimers with recommendations.

While dermatol ogists are minor contributors in the scheme of
social media, it is more important than ever for this group to
advocate for their patients and profession. While there are
potential negatives with social media use, it is important that
we recognize and face these barriers asameansto provide clear,
accurate information to our patients while simultaneously
providing greater accessto high-quality care.

avoid sharing or improperly storing patient health information

Conflictsof I nterest
None declared.

Editorial Notice
The corresponding author of "Risks and Benefits of Using Social Media in Dermatology: Cross-sectional Questionnaire Sudy"
declined to respond to this letter.

References

1. Bresser MY, Grudnikoff E, Bressler Y, Tamez R, Zampella JG. Risks and Benefits of Using Social Mediain Dermatology:
Cross-sectional Questionnaire Study. JIMIR Dermatol 2021 Feb 24;4(1):e24737 [FREE Full text] [doi: 10.2196/24737]

2. WelsTM, Rundle CW, Szeto MD, Predley C, Dellavalle RP. An Analysis of Skin of Color Dermatology Related Content
on Instagram. J Drugs Dermatol 2020 Jul 01;19(7):746-754. [doi: 10.36849/JDD.2020.5142] [Medline: 32722911]

3.  LiW,LeN, LeeDJ, Reuter K. Analysis of psoriasis-related posts on Twitter: An abundance of patient-driven advocacy
versus a scarcity of dermatologists. JAm Acad Dermatol 2021 Dec;85(6):1579-1581. [doi: 10.1016/j.jaad.2020.11.004]
[Medline: 33171165]

4.  Predey CL, Pulsipher KJ, Rietcheck HR, Szeto MD, Laughter MR, Dellavalle RP. Reply to "Dermatologistsin social
media: A study ontop influencers, posts, and user engagement": Dermatol ogist influencerson TikTok. JAm Acad Dermatol
2022 Feb;86(2):e71-€73. [doi: 10.1016/j.jaad.2021.01.090] [Medline: 33545222]

5. Professionalisminthe Use of Social Media. American Medical Association. URL: https://www.ama-assn.org/delivering-care/
ethics/professionalism-use-socia -media [accessed 2021-06-20]

Edited by T Leung; thisis a non—peer-reviewed article. Submitted 09.07.21; accepted 04.02.22; published 25.02.22.

Please cite as:

Concilla A, Laughter MR, Presley CL, Anderson J, Rundle CW

The Dermatologist on Social Media: When the Pros Outweigh the Cons. Comment on “ Risks and Benefits of Using Social Media in
Dermatology: Cross-sectional Questionnaire Study”

JMIR Dermatol 2022;5(1):€31943

URL: https:.//derma.jmir.org/2022/1/e31943

doi: 10.2196/31943

PMID:

©Anthony Concilla, MelissaR Laughter, Colby L Presley, Jaclyn Anderson, Chandler W Rundle. Originally published in IMIR
Dermatology (http://dermajmir.org), 25.02.2022. This is an open-access article distributed under the terms of the Creative
Commons Attribution License (https://creativecommons.org/licenses/by/4.0/), which permits unrestricted use, distribution, and
reproduction in any medium, provided the origina work, first published in JMIR Dermatology Research, is properly cited. The
complete bibliographic information, alink to the original publication on http://dermajmir.org, aswell asthis copyright and license
information must be included.

https://dermajmir.org/2022/1/e31943 JMIR Dermatol 2022 | vol. 5 |iss. 1|€31943 | p. 2

(page number not for citation purposes)

RenderX


https://derma.jmir.org/2021/1/e24737/
http://dx.doi.org/10.2196/24737
http://dx.doi.org/10.36849/JDD.2020.5142
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=32722911&dopt=Abstract
http://dx.doi.org/10.1016/j.jaad.2020.11.004
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=33171165&dopt=Abstract
http://dx.doi.org/10.1016/j.jaad.2021.01.090
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=33545222&dopt=Abstract
https://www.ama-assn.org/delivering-care/ethics/professionalism-use-social-media
https://www.ama-assn.org/delivering-care/ethics/professionalism-use-social-media
https://derma.jmir.org/2022/1/e31943
http://dx.doi.org/10.2196/31943
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=&dopt=Abstract
http://www.w3.org/Style/XSL
http://www.renderx.com/

