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Social media’'simpact on health care ranges from enabling the
discovery of new medical knowledge and information to
providing cost-effective ways to improve physician-patient
communication [1]. This paper assessed socid medids
usefulness in the psoriasis setting by analyzing the Myderma
website, with afocus on theimpact of the COVID-19 pandemic
on users' reachability and engagement.

LEO Pharmaceutical Hellas developed the Myderma website
[2] (launched on September 1, 2016) to play an active role in
supporting patients with psoriasis and their symptoms. The
website provides access to a wide variety of topics, including
disease-related information, available treatment options, and
useful tips on psoriasisand improving quality of life. Myderma
is also available through Facebook (launched on July 5, 2016)
and YouTube (launched on May 31, 2016). This hedlth care
social media platform provides an interactive way to
communicate, as users can participate in questionnaires and
short pollsabout psoriasisand thewaysit isaffecting their lives.
Patients with psoriasis are often stigmatized due to the high
visibility of the disease; therefore, searching for information
over the internet and taking advantage of the anonymity
provided might be beneficial [3,4]. Through Myderma, patients
could also look for a nearby dermatologist, smply by clicking
on the “Find Dermatologist” icon, which leads to the Hellenic
Society of Dermatology and Venereology, with call-to-action
requests.

https://derma.,jmir.org/2023/1/€39451

Participants in our analysis included visitors to the Myderma
website aswell asits Facebook, Instagram (launched in October
2019), and YouTube pages. Two periods were defined: before
the COVID-19 pandemic, from January to December 2019, and
during the COVID-19 pandemic, from January 2020 to June
2021. There were no major differences in the company’s
advertising expenditure during the two periods.

During the COVID-19 pandemic, a significant increase was
observed in the number of visitors to the website, from 35,067
users prior to the pandemic to 82,479 users during the pandemic.
Theincrease was consistent acrossall age groups (Tables 1 and
2).

Despite significant progress over the last decades, psoriasisis
till associated with increased stigmatization, accompanied by
significant psychosocial burden, especially for women[4]. This
was reflected by the increased prevalence of female users of
the website and Facebook.

The COVID-19 pandemic led to increased psychosocial burden,
changes in treatment, and disrupted access to dermatol ogists
[5]. During COVID-19, lockdown measures wereimplemented
for approximately 7 months in Greece [6]. Polls and
guestionnaires conducted on the website or via Facebook and
Instagram during the pandemic confirmed that most participants
reported no access to a treating physician for over a year.
Surprisingly, despite the disrupted relationship with their
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physicians and associated undertreatment, therewasnoincrease  challenging disease state settings, including in the psoriasis
in visitsrelated to psoriasis treatment or COVID-19 vaccines.  setting. Most importantly, health care—related socia media
platforms perform well during periods when the regular
patient-physician rel ationship has been disrupted, such asduring
the COVID-19 pandemic.

Overdl, our findings reveal that health care socia media
capabilities play an important role in patient engagement in

Table 1. Distribution of participants who visited the Mydermawebsite and social media pages by age group and gender.

Characteristic Website, n (%) Facebook, n (%) YouTube (%)2

Agegroup (years)

<18 _b — 231

18-24 14,831 (8.22) 1770 (4.00) 20.03
25-34 40,037 (21.83) 6551 (15.80) 19.38
35-44 40,141 (21.97) 8880 (21.30) 19.37
45-54 37,959 (20.85) 10,718 (26.00) 18.15
55-64 29,788 (16.28) 8604 (20.80) 1317
265 19,873 (10.84) 4902 (12.10) 7.59

Gender

Male 63,237 (35.27) 8666 (19.60) 49.23
Female 117,128 (64.73) 32,798 (80.40) 50.77

@Counts were not provided by YouTube.
ENot applicable.

Table 2. Distribution of participants who accessed the website by age group.

Age group (years) Jan 1, 2019, to Dec 31, 2019 Jan 1, 2020, to Jun 30, 2021 Jan 1, 2019, to Jun 30, 2021
(n=35,067), n (%) (n=82,479), n (%) (n=117,546), n (%)

18-24 1560 (4.45) 7500 (9.09) 9060 (7.71)

25-34 8880 (25.32) 13,974 (16.94) 22,854 (19.44)

35-44 7424 (21.17) 18,297 (22.18) 25,721 (21.88)

45-54 5939 (16.94) 21,161 (25.66) 27,100 (23.05)

55-64 6260 (17.85) 13,487 (16.35) 19,747 (16.80)

265 5004 (14.37) 8060 (9.77) 13,064 (11.11)

Conflictsof I nterest

ET reports research support, consultantship, and lecturer feesfor AbbVie, LEO Pharmaceutical Hellas, Janssen, Sanofi, Genesis
Pharma, UCB, Mylan, and Novartis, unrelated to the submitted work. The remaining authors have no conflicts of interest to
declare.

References

1. KostyginaG, Szczypka G, Tran H, Binns S, Emery SL, Vallone D, et al. Exposure and reach of the US court-mandated

corrective statements advertising campaign on broadcast and social media. Tob Control 2020 Jul 21;29(4):420-424. [doi:

10.1136/tobaccocontrol-2018-054762] [Medline: 31227650]

Myderma. 2021. URL: https.//psoriasis.myderma.info/ [accessed 2023-04-11]

3. Global report on psoriasis. World Health Organization. 2016. URL : https://apps.who.int/iris/bitstream/handle/10665/204417/
9789241565189 _eng.pdf.psoriasis?sequence=1 [accessed 2022-02-24]

4.  Nguyen SH, Vu GT, Nguyen LH, Nguyen CT, Le THT, Tran TH, et a. Understanding social media use and engagement
among dermatol ogy patientsto inform dermatological prevention and carein Vietnam: cross-sectional study. IMIR Dermatol
2020 Mar 23;3(1):e13424 [FREE Full text] [doi: 10.2196/13424]

N

https://derma,jmir.org/2023/1/e39451 JMIR Dermatol 2023 | vol. 6 | €39451 | p. 2

(page number not for citation purposes)

RenderX


http://dx.doi.org/10.1136/tobaccocontrol-2018-054762
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=31227650&dopt=Abstract
https://psoriasis.myderma.info/
https://apps.who.int/iris/bitstream/handle/10665/204417/9789241565189_eng.pdf.psoriasis?sequence=1
https://apps.who.int/iris/bitstream/handle/10665/204417/9789241565189_eng.pdf.psoriasis?sequence=1
https://derma.jmir.org/2020/1/e13424/
http://dx.doi.org/10.2196/13424
http://www.w3.org/Style/XSL
http://www.renderx.com/

JMIR DERMATOLOGY Sfaelos et al

5. Bechman K, Cook ES, Dand N, Yiu ZZN, Tsakok T, Meynell F, PsoProtect study group. Vaccine hesitancy and access to
psoriasis care during the COVID-19 pandemic: findingsfrom aglobal patient-reported cross-sectional survey. Br JDermatol
2022 Feb 01. [doi: 10.1111/bjd.21042] [Medline: 35104366]

6. Nikiforiadis A, Mitropoulos L, Kopelias P, Bashas S, Stamatiadis N, Kroustali S. Exploring mobility pattern changes
between before, during and after COV1D-19 lockdown periods for young adults. Cities 2022 Jun;125:103662 [FREE Full
text] [doi: 10.1016/j.cities.2022.103662] [Medline: 35309857]

Edited by RDellavalle; submitted 11.05.22; peer-reviewed by R Marshall, J Yu; commentsto author 27.01.23; revised version received
13.03.23; accepted 07.04.23; published 19.04.23

Please cite as:

Saelos K, Kontodimas S, Charisiadi T, Chantzara N, Pesiridis G, Tampouratzi E

Patient Engagement With the Myderma Platform for Psoriasis During the COVID-19 Pandemic
JMIR Dermatol 2023;6:e39451

URL: https:.//derma.jmir.org/2023/1/e39451

doi: 10.2196/39451

PMID: 37124952

©Konstantinos Sfaelos, Stathis Kontodimas, Theodora Charisiadi, Nagia Chantzara, George Pesiridis, Eleftheria Tampouratzi.
Originally published in IMIR Dermatology (http://dermajmir.org), 19.04.2023. Thisis an open-access article distributed under
theterms of the Creative Commons Attribution License (https://creativecommons.org/licenses/by/4.0/), which permits unrestricted
use, distribution, and reproduction in any medium, provided the origina work, first published in IMIR Dermatology, is properly
cited. The complete bibliographic information, alink to the origina publication on http://dermajmir.org, aswell asthis copyright
and license information must be included.

https://derma,jmir.org/2023/1/e39451 JMIR Dermatol 2023 | vol. 6 | €39451 | p. 3
(page number not for citation purposes)

RenderX


http://dx.doi.org/10.1111/bjd.21042
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=35104366&dopt=Abstract
https://europepmc.org/abstract/MED/35309857
https://europepmc.org/abstract/MED/35309857
http://dx.doi.org/10.1016/j.cities.2022.103662
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=35309857&dopt=Abstract
https://derma.jmir.org/2023/1/e39451
http://dx.doi.org/10.2196/39451
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&list_uids=37124952&dopt=Abstract
http://www.w3.org/Style/XSL
http://www.renderx.com/

